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Abstract 

In the present Paper, an attempt has been made to focus on values and social media, because 

it has become the need of the hour. Due to the scientific inventions and technological 

advancement, the life of human being has become very fast like a machine. The results of this 

advancement are that values are going to be start degrading and peace disappearing. It has 

been observed that main reasons of values degrading and peace disappearing are growth of 

industrialization, Lust for power, habit of running after money ,indiscipline , selfishness, 

materialistic attitude, social disorganization, bad Character, Violence, Corruption, advancement 

of Science and technology, injustice, Casteism, modernization , Lack of feeling of loyalty, lack of 

code and Conduct, Psychological movements and no social sensitiveness. Social media can 

play an important role in developing values as social conformity, to maintain proper discipline, 

social sensitiveness, develop social relationships, tolerance, skill of social adjustment, social 

loyalty, social justice, Panchseel of values (.hard work, equality, co-operation, truthfulness and 

cleanliness), honesty, good moral character, stability, good manner, faith in God ,spiritualism, 

non-violence, simplicity, Niskama karma, social service, social justice, dignity of manual work, 

courtesy, Humanitarianism, appreciation of universal truths, mutual co-operation and mutual 

understanding etc among the members of the society. It has been also observed that every day, 

one comes across innumerable images and commercials for various products. This excessive 

amount of media in our day-to-day lives cannot be side lined and affects all those surrounded 

by it. The world is changing rapidly today and in its footsteps, our core values are changing too. 

The last two decades because of globalization have seen an unparalleled change, which has 

expressed itself in the form of diminishing community values. Social values are being eroded, 

moral values have become fragmented and the society is facing an unprecedented cultural 

evasion. Children can readily find stories about violence, sexual promiscuity, theft, and greed in 

a variety of media outlets including fictional programming, reality shows, rap music, and the 

Internet. Almost no research, however, focuses on how the media shape children's moral 

development. Researchers have written widely on how the media affect children's behaviors, 

both prosaically and antisocial. But they have paid little attention to the moral lessons children 

learn from the media that may be underlying these behaviors. Our society today is taking on 

new values that are at loggerheads with the time tested and religiously accepted principles of 

our society, a large part of the responsibility for which must be borne by the television 

commercials (henceforth TVCs) and the unethical practices of the business and corporate 

houses, which sponsor them. This paper would be helpful for the educators, Philosophers 

leaders, governments and parents to infuse the values and develop the peace among the 

students and members of the society and stop the degradation of human values and develop 

peaceful environment for better living. 

Introduction 
“It is man” false values that have made him 

slave. He is today, without realizing the self 

through strict discipline. Truth, 

righteousness, peace, love, non-violence 

and respect of humanity are the tools to 

helps us to approach the facts of life for the 

sake of inner self. Aspire and achieve, ought 

to be the motto of every student. 

At present, when social, moral, cultural and 

spiritual values are disintegration. When 

religion is losing its hold, When power and 
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knowledge are being misused for vested 

interest, when nations do not trust one 

another, when black marketing, corruption, 

barbarism, indiscipline, violence are fast 

spreading. It is essential that education 

should be value-oriented and peace 

oriented. Only value oriented and peace 

oriented education can promote individual 

and social welfare, love, peace, good will 

and understanding. 

The political tension at present time is 

mainly due to the fact that knowledge has 

increased but morality has lagged behind. 

Morality in the from of truth, righteousness 

and non-violence is the really balm which 

can heal the wounds of humanity. It is value 

oriented education which would impel man 

to utility atomic energy for the betterment of 

humanity rather than destruction. It is the 

task of education to develop, preach and 

practice – social, moral and spiritual values 

as these values are the greatest unifying 

force in life. 

“Anything that helps us to behave properly 

towards others is of moral value. Anything 

that takes us of our life, and inspires us to 

sacrifice for the good of others or for the 

great cause of spiritual values”. 

Committee on education and moral 

instruction 1959 

Concept Of Values 
The word value is derived from the Latin 

word “Valerie” which means “to be strong 

and vigorous”. The German Philosopher 

Friedrich Nietzsche first used of word 

‘values’ in 1980. Until the then the word 

values as esteem something or as a singular 

noun meaning the measure of something for 

examples, the value of money, property or 

labour. Nietzsche used the word values in 

plural to denote moral belief and attitudes 

what were personal and subjective because 

he believed in what Darwin’s origin of 

species taught him about the survival of 

fittest. 

In the modern democratic Society, the 

concept of values has changed. The word 

‘Values’ has come to be used in plurals for 

over a century. Thus the universal values 

like truth, beauty, goodness, charity, 

equality, compassion, responsibility and 

justice cannot be replaced by any subjective 

values. 

Definitions : 
Urban: “Value is that which satisfies human 
desire”. 

John F. Emling: “Values are those aspects 
of anything which, when re-organized and 
understood, encourage, induce or incline to 
use them for the purpose”. 

A.K.C. Ottaway(1960): “ Values stand for 
ideas men live for” 

Kane (1962): “Values are the ideals, beliefs 
or norms which a society or the large 
majority of a society’s members holds” 

T.W.Hipple(1969), “ Values are conscious 
or unconscious motivators and justifies of 
the actions and judgments.” 

D.H. Parker, “Values belong to wholly to the 
inner world of mind. The satisfaction of 
desires is the real value, the thing that 
serves is only an instrument. A value is 
always an experience, never a thing nor an 
object” 

Social Media 
Social media was made possible by web 

and mobile based technologies, which were 

used to turn communication into interactive 

dialogue among organizations, communities 

and individuals. It has also been described 

as an interactive mechanism on the internet. 

The high interactive stance of the social 

media has made it a vital part of social life all 

over the world. Kaplan and Haenlein (2010), 

defined social media as a group of internet 

based application that allows the creation 

and exchange of user generated content. In 

his own contribution views social media as 

social instruments of communication which 

are different from the conventional 

instruments like newspapers or magazines. 

They are online content, created by people 

using highly accessible and a scalable 

publishing technologies to disseminate 

information across geographical boundaries, 

providing interaction among people. It 
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supports demonstration of knowledge and 

information, thereby making the people both 

information producers and consumers. This 

feature of making the people information 

producers and consumers is one of the 

distinguishing features of social media from 

traditional mass media that only make the 

people consumers only (Adelabu, 2011) 
Social networking is a recent development 

made possible by the internet which has 

become every popular across the globe 

mainly with young people. This is mostly 

because it affords users the opportunity to 

interact with one another making it possible 

to share information, pictures and videos. 

This new form of social interaction also 

brings people of different social background 

together in a forum and enables them 

to interact regardless of location and time. 

According to (Asemah and Edegoh, (2012), 

social network is a social structure made up 

of individuals or organizations called 

“nodes”, which are tied or connected by one 

or more specific types of interdependency, 

such as friendship, kinship, common 

interest, financial exchange, dislike, sexual 

relationships or relationships of beliefs, 

knowledge or prestige. In addition, social 

network can also be referred to as a map of 

specified ties, such as friendship, between 

the nodes being studied. The nodes, to 

which an individual is thus connected, are 

the social contacts of that individual; the 

network can also be used to measure social 

capital, which is the value an individual gets 

from the social network. Social networking 

sites include: Yahoo Messenger, Facebook 

Messenger, Blackberry Messenger (BBM), 

Google. 

Social media was made possible by web 

and mobile based technologies, which were 

used to turn communication into interactive 

dialogue among organizations, communities 

and individuals. It has also been described 

as an interactive mechanism on the internet. 

The high interactive stance of the social 

media has made it a vital part of social life all 

over the world. Kaplan and Haenlein (2010), 

defined social media as a group of internet 

based application that allows the creation 

and exchange of user generated content. In 

his own contribution views social media as 

social instruments of communication which 

are different from the conventional 

instruments like newspapers or magazines. 

They are online content, created by people 

using highly accessible and a scalable 

publishing technologies to disseminate 

information across geographical boundaries, 

providing interaction among people. It 

supports demonstration of knowledge and 

information, thereby making the people both 

information producers and consumers. This 

feature of making the people information 

producers and consumers is one of the 

distinguishing features of social media from 

traditional mass media that only make the 

people consumers only (Adelabu, 2011). 

One criticism often leveled against the 

media is that they are contributing to the 

decay of morality. Indeed, a recent national 

poll reported that 70 percent of Americans 

are very or somewhat worried that popular 

culture, as portrayed in television and 

movies, is lowering moral standards in the 

United States. The concern is fueled by the 

tremendous amount of time youth are 

spending with the media and by their easy 

access to explicit content. Children can 

readily find stories about violence, theft, and 

greed in a variety of media outlets including 

fictional programming, reality shows, rap 

music, and the Internet. Almost no research, 

however, focuses on how the media shape 

children's moral development. Researchers 

have written widely on how the media affect 

children's behaviors, both prosocial and 

antisocial. But they have paid little attention 

to the moral lessons children learn from the 

media that may be underlying these 

behaviors. 

Moral development in children follows a 

predictable developmental path. When 

presented with an ethical dilemma, children 

under the age of eight typically judge an 

action as wrong or incorrect when it results 

in punishment or goes against the rules set 

forth by authority figures.
 

 As children 

mature, they begin to consider multiple 
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perspectives in a situation, taking into 

account the intentions and motives of those 

involved and recognizing the often-

conflicting rules inherent in moral dilemmas. 

In other words, their moral reasoning 

becomes more flexible and “other” oriented. 

Every day, one comes across innumerable 

images and commercials for various 

products. This excessive amount of media in 

our day to day lives cannot be side lined and 

impacts all those surrounded by it. It is an 

expression of the society of which we are a 

part, its mirror-image for all practical 

purposes and has a far reaching influence 

on the social, cultural and moral values of its 

inmates (Ciochetto, 2004). The world is 

changing rapidly today and in its footsteps 

our core values are changing too. The last 

two decades on account of globalization 

have seen an unparalleled change, which 

has expressed itself in the form of 

diminishing community values. Social values 

are getting eroded, moral values have 

become fragmented and the society is facing 

an unprecedented cultural evasion. Our 

society today is taking on new values which 

are at loggerheads with the time tested and 

religiously accepted principles of our society, 

a large part of the responsibility for which 

must be borne by the television commercials 

(TVCs) and also the unethical practices of 

the business and corporate houses which 

sponsor them. Today, the reach of television 

is widespread. Commercial television 

channels have penetrated even the remotest 

of areas and most adults are exposed to 

thousands of advertisements annually. It is 

thus natural for the ramifications of the 

violations of ethics by TVCs to be seen in 

our personal lives and also on the society as 

a whole (Pollay, 1986). 

Theories of powerful media effects assume 

that a wide range of social values and 

behavioral practices are learned from the 

ideas and images conveyed by popular 

television entertainment, glossy magazines, 

internet websites, music videos, consumer 

advertising, feature films, and news reports. 

Cultivation theory developed by Gerbner 

and his colleagues treat the mass media as 

one of the standard agencies of 

socialization, rivaling the role of parents and 

the family, peer‐groups, teachers and 

religious authorities, and social norms 

operating within the local community and 

national culture. Socialization is a 

multidimensional process involving the 

acquisition of knowledge, attitudes and 

values. In particular, cultivation theory 

suggests that frequency of exposure to the 

mass media, especially television viewing, 

leads towards the internalization of its 

messages. Through this process, the media 

are thought to be capable of influencing 

moral standards, including attitudes towards 

the family, marriage and divorce, 

orientations towards sex roles, support for 

gender equality, and tolerance of sexual 

diversity, and beliefs about appropriate 

ethical standards in public life, as well as 

shaping broader religious values, beliefs, 

and practices. Regular exposure to 

messages conveyed by mass 

communications is believed to have a 

cumulative effect upon moral values and 

behavior, with a particularly influential role 

upon impressionable young children and 

adolescents during their formative years as 

they transition to adulthood.  

The direction, in which TVCs are moving 

today, has generated enormous social 

tension to which we have not been able to 

find appropriate solutions. The situation as 

on date is that via these commercials, power 

has been transferred to business houses 

that have consistently ignored the social 

implications of their actions. The problem is 

fundamental, as on the basis of the review 

of literature, it has been established that the 

content of TVCs is damaging for not only 

society, but morality too. Complaints and 

concerns about TVCs have been extensive 

since their advent. Although some 

substantial research has been done on the 

negative consequences of TVCs across the 

world, the behavioral consequences and 

distortion of values caused by exposure to 

them is yet an unexplored area. The 

researchers have not come across much 

research on this issue in India.  
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Conclusion 

Mahatma Gandhi has rightly said that 

Education should be for the hand, head, and 

heart. Education for the heart means 

spiritual training. The aim of education is self 

realization, the sum mum benumb of life. It 

means harmonious development (education 

for mind, body and spirit). Our higher 

education system is mostly focusing on 

intellectual development of the child. It 

means that it is not completing our aim of 

higher education, because it is education for 

the mind development, neither for body nor 

spiritual development. Crises of values and 

peace are everywhere. It is very clear cut 

that without values and peace education and 

joining hands of parents, governments, 

higher education institutions and social 

media, is not possible to cool down the 

public cry and develop the peaceful 

atmosphere in the society.  Some research 

suggests that extensive viewing of television 

violence can alter children's views about the 

acceptability of violence and perhaps even 

hinder the development of their moral 

reasoning. Fantasy violence that is 

portrayed as justified or heroic is most 

strongly implicated here, again suggesting 

that the type of content children watch is 

important. Such conclusions must be 

tentative, however, because of the paucity of 

studies in this area. With the exception of 

one experiment and one longitudinal study, 

nearly all the evidence is of the snapshot-in-

time variety and does not permit drawing 

causal conclusions. In addition, the research 

has examined only children's moral views 

about aggression. It has paid little attention 

to media's effect on other moral issues such 

as altruism and even other types of 

antisocial behavior such as cheating, lying, 

and stealing. In addition, the research has 

focused solely on television. Websites, video 

games, movies, and even children's books 

sometimes grapple with moral dilemmas, 

and researchers need to explore their impact 

as well. I hope that we would all bear ours 

responsibilities and fully contribute in 

developing the values and values among the 

students, as member of the society. Keeping 

the view of public cry, in the simple words 

we can say that there is urgent need of hour 

that social media do work without any 

pressure and tension. It should show the 

real pictures to the public. It is our prime 

duty to support to social media, when it 

works to develop the values and we should 

raise the voice, when it works against the 

society norms. No doubt, social media is 

working to developing the values and raising 

the voice against the anti-social work along 

with real pictures. Its work is appreciable 

and we hope that its work would be more 

appreciable in future to stop the degradation 

of values and develop the values among the 

whole members of the society. Our centre 

and state governments should support to the 

social media and should help the social 

media agencies to become strong, if any 

agency is found wrong then action should be 

taken against it as per rules and regulations. 

In the real sense to develop values and stop 

the degradation of them. 
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